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Digital & Social Media | Strategy-First Approach

The overall 
communications 
strategy should drive
the integration of 
digital and social media 
into your programs –
not the other way 
around.
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• Condition marketplace

• Generate awareness

• Rally your supporters

• Listen/research/understand 
potential issues

• Address the skeptics

Digital & Social Media | Why it Matters
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Digital & Social Media | Renewable Energy Industry Pulse Check

Use of Digital & Social Media
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Widgets | Reaching Niche Audiences
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Digital & Social Media | An Integrated Media Strategy to Raise Awareness

Case Study: 

Building Relationships with High-Profile 

Renewable Energy Leaders
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Digital & Social Media | An Integrated Media Strategy to Raise Awareness

• Challenge: Raise visibility for Spain’s leading enterprises in wind and solar

• Solution: Open more direct lines of communication to C-Suite leaders

Blog authored by TCOS senior executive

Micro-site with rich media content and news

Disseminated news  

online about high 

profile event
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Digital & Social Media | An Integrated Media Strategy to Raise Awareness

• Results

– Business Sustainability Conference attended by 150+ U.S. C-level execs

• Awareness of Spain’s leadership rose from 42% (pre-event) to 97% 
among this audience

– Impactful media coverage drives awareness and traffic

• Feature articles, Webcasts and online coverage

– Web micro-site traffic continues to increase steadily

• Company Directory receives 40% of unique visitors

– Improved traffic at key trade shows 

– Increasing e-newsletter subscriptions

• Next steps: building a social presence

– Facebook

– LinkedIn

– Private social network
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• Renewable energy constituents are consuming information 
and engaging in conversations across many digital and social 
forums

• Take the opportunity to syndicate content and create a 
foundation for dialogue

• Digital and social media provide a great listening tool

• Have a strategic plan for approaching it

Digital and Social Media | Final Thoughts
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Thank You

bhall@gibbs-soell.com

Twitter: @manufacturingpr

Blog: http://spark.gibbs-soell.com

LinkedIn: Brianhallgs


