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Situation

►Expansion to 2 New Media Markets - Little 
Brand Awareness

Central Texas (Round Rock and Waco areas)
South Texas (1st Hispanic marketing campaign)

►Limited Advertising Budget 
►Education Required

green power
how it works
deregulation
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Strategy

►PR Campaign to Bolster Market Launches
►Separate News Pegs 

print and broadcast media
►Customized Pitches by Market
►Targeted Campaign to Media 

where made ad buys
►Education with Face-to-face Media Tours

Energy Efficiency
Tips

Green Living
Tips
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PR Execution
►Customized PR Plan 
►Messages
►Individualized News Releases
►Pitch Letters
►Press Kit
►Green and Efficiency Tips 
►Existing Customers 
►B-Roll and Props
►Media Tours
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PR Results

►20 Media Interviews
►20+ Stories

South and Central Texas
Print and broadcast
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Sample Print Coverage
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Advertising Execution 

►Advertising Media 
Newspaper, TV, radio, 
billboard, magazine
English and Spanish 
in South Texas

►Response Channels
Spanish microsite
Spanish-speaking 
representatives
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Sample Ads

►TV

►Radio
English

Spanish



9

Campaign Results

►YOY Sales in New Media Markets
Doubled in one and tripled in the other

►YOY Hits to Website from South Texas
416% increase

►YOY Spanish Welcome Kits
80% increase 

►=>Authorized to Extend Campaign
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Key Lessons
►PR and Marketing Should Coordinate

Planning
Timing
Messages and materials
Media outlets

►Launch is Good Business Story for Print
Broadcast requires another angle 

►Media Tour Increased Coverage
Persistence pays off

►Educating Media is Critical


