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When did we start buying green 
power?  Why?

ÅBefore the year 2000

ÅInitially, landfill gas RECs

Å¢ƻ ǎǳǇǇƻǊǘ ƻǳǊ ŦƻǳƴŘƛƴƎ ƳŜƳōŜǊǎƘƛǇ ƛƴ 9t!Ωǎ DǊŜŜƴ 
Power Partnership program (2001)

ÅTo support our product sustainability certifications

ÅSteelcase already operated on-site heat recovery 
systems and was researching the viability of on-site 
green power generation 



hǳǊ Ǝƻŀƭǎ ŦƻǊ ƎǊŜŜƴ ǇƻǿŜǊ ǇǳǊŎƘŀǎƛƴƎΧ

We sought a solution that would support the growth 
ƻŦ ǊŜƴŜǿŀōƭŜ ŜƴŜǊƎȅ ŀƴŘ ƻǘƘŜǊ ƛƴǘŜǊƴŀƭ Ǝƻŀƭǎ ōȅΧ

ÅUsingthe electricity associated with the green power we 
purchased.

ÅPurchasing cleangreen power.

ÅPurchasing enough green power to cover at least 20%of 
our U.S. electricity usage.

ÅPurchasing certifiedgreen power that would support our 
product sustainability certifications.



ά¦ǎŜέ ƻŦ DǊŜŜƴ tƻǿŜǊ
ÅWe discovered that on-site generation ςthe only way to 

truly usethe green power we would invest in and 
generate - was financially unrealistic.
ÅThen, we struggled with the concept of RECs; we still 

wanted to directly use the electricity associated with 
our green power purchase and we needed to be 
comfortable that our purchase would help the 
environment.
ÅWe realized that if we bought green power from our 

local utility, we would only be using ~5% electricity 
generated from renewable sources. We also compared 
the price of utility RECs in our area to non-utility RECs 
and the utility RECs cost more than twice as much.



ά¦ǎŜέ ƻŦ DǊŜŜƴ tƻǿŜǊ
ÅWe realized that purchasing RECs would 

indeed spur the growth of renewable energy 
in the U.S. whether purchased through utility 
or non-utility sources, so we were no longer 
struggling with the role of RECs.

ÅWe compromised on our desire to directly 
άǳǎŜέ ǘƘŜ ŜƭŜŎǘǊƛŎƛǘȅ ŀǎǎƻŎƛŀǘŜŘ ǿƛǘƘ ƻǳǊ ƎǊŜŜƴ 
power purchase but did not compromise on 
our plan to purchase it in the form of Green-e 
certified RECs.



ά/ƭŜŀƴέ DǊŜŜƴ tƻǿŜǊ

ÅWe wanted to move away from buying RECs 
from landfill gas sources.

ÅWe investigated buying RECs from 100% wind 
or 100% solar projects.

ÅWe soon discovered that wind RECs were 
more expensive than landfill gas RECs but less 
expensive than solar RECs.



ά!ǘ ƭŜŀǎǘ нл҈έ DǊŜŜƴ tƻǿŜǊΧ

ÅWe wanted to show our commitment to green power 
ōȅ ōŜŎƻƳƛƴƎ ŜƭƛƎƛōƭŜ ŦƻǊ 9t!Ωǎ Green Power Leadership 
Club so we looked for REC purchase opportunities 
equal to at least 20% of our U.S. electricity use.

ÅWe also estimated we would need a substantial 
quantity of RECs to support our product sustainability 
certifications, so we had an immediate use for them 
beyond our desire to support the growth of renewable 
energy. 



What did we end up with?

A clean, green power purchase in 
the form of Green-e certified wind 
RECs representing 20% of our U.S. 
electricity usage from a single large 
scale U.S. wind farm for which we 
were granted the naming rights.



Wege Wind Energy Farm, provided by Steelcase

On this wind farm, eight 
turbines standing 243 feet 
high produce enough power 
for nearly 3,000 homes in the 
Panhandle area, avoiding over 
61 million pounds of carbon 
dioxide generation per year 
from a similar-sized fossil fuel 
power generating facility. 



Steelcase has committed to buying all of the 
green power from the wind farm for at least its 
first five years of production. 



What was the process for this project? 

ÅThe Texas landowner contacted the developer, John 
Deere Renewables, and worked as co-developer.
ÅJohn Deere arranged to sell the electricity to the 

local utility company. To sell the RECs, it turned to 
Renewable Choice Energy, a renewable energy 
marketer, or retailer. 
ÅRenewable Choice consulted with John Deere and 

identified the Texas Panhandle project as ideal for a 
corporate sponsor partnership.



Renewable Choice was looking for a 
Corporate Sponsor;  Steelcase fit the profile.

The desired profile for the right sponsor:

Åan organization with a long-term commitment 
to sustainability.

Åpast experience in purchasing renewable 
energy through RECs.

Åthe vision to innovate through a new model.



Steelcase was looking for the right Green 
Power Project -- and Renewable Choice 

Energy and John Deere had a project that 
fit that Profile!

ΧDǊŜŜƴ ǇƻǿŜǊ ƛƴ ǘƘŜ ŦƻǊƳ ƻŦ DǊŜŜƴ-e certified 
wind RECs in a quantity equal to at least 20% 
ƻŦ {ǘŜŜƭŎŀǎŜΩǎ ¦Φ{Φ ŜƭŜŎǘǊƛŎƛǘȅ ǳǎŀƎŜ ςwith a 
bonusΧ



How did we hear about Corporate 
Sponsorship and the opportunity to 

obtain naming rights?
ÅThis opportunity came to us through Renewable 

Choice Energy.  

ÅTo help wind developers earn additional 
revenue, sponsorship rights to the wind farm 
were sold, yielding additional value for both the 
developer and the REC buyer. Sponsorship made 
this wind farm financially feasible.



What was unique about our project?

ÅLong-term commitment in the financing stage, 
making the project financially viable for the 
developer.

ÅFirst large-scale wind farm in the U.S. for which 
the sponsorship and naming rights were provided 
along with the RECs.

ÅTies our REC purchase to a specific green power 
project, making it more tangible for employees, 
customers, and other stakeholders.



What were some of the other benefits 
of our project?

ÅWe were able to honor a former board member, 
Peter Wege, an environmental pioneer who has 
ƭƻƴƎ ǎǳǇǇƻǊǘŜŘ {ǘŜŜƭŎŀǎŜΩǎ ŜƴǾƛǊƻƴƳŜƴǘŀƭ ŜŦŦƻǊǘǎΣ 
through our name for the wind farm.

ÅBecause our wind farm is a distributed generation 
project, we were supporting more efficient 
electricity generation / distribution than typical 
renewable energy projects connected to the grid.



Lessons learned
ÅNeed to be comfortable with the purchase of 

green power in the form of RECs.5ƻƴΩǘ Řƻ ƛǘ 
unless you believe in the benefit of RECs and can 
ŜȄǇƭŀƛƴ ƛǘ ŎƭŜŀǊƭȅ ǘƻ ƻǘƘŜǊǎΣ ǿƘŜǘƘŜǊ ǘƘŀǘΩǎ 
management, customers, friends, etc.

ÅUnderstanding the difference between 
purchasing green power and using the electricity 
associated with your green power purchase, 
particularly if your key desire is to useelectricity 
that was generated entirely from renewable 
sources.



!ƴŘ ƻƴ ŀ ƭƛƎƘǘŜǊ ƴƻǘŜΣ ƛƴ aŀǊŎƘ нллуΧ
ΧƧǳǎǘ ŀŦǘŜǊ ǿŜ ŦƛƴŀƭƛȊŜŘ ƻǳǊ ŎƻƳƳƛǘƳŜƴǘǎ ǿƛǘƘ 
Renewable Choice Energy and John Deere and were 
creating a summary of the project, our  Brand 
Communications Manager sent this note:

ά!ǎ ȅƻǳ ŀƭƭ ƪƴƻǿΣ ǘƘŜ ǇƘƻǘƻƎǊŀǇƘŜǊ ƛǎ ƻƴ Ƙƛǎ ǿŀȅ 
back from Texas with a few pictures of the new 
wind farm. Because you are all so close to the 
ǇǊƻƧŜŎǘΣ L ǘƘƻǳƎƘǘ LΩŘ ǎƘŀǊŜ ǎƻƳŜ ŀŘǾŀƴŎŜŘ 
pictures of the site visit.Enjoy the attached. I 
ǘƘƛƴƪ ǿŜ ǎƘƻǳƭŘ ŀƭƭ ōŜ ǾŜǊȅ ǇǊƻǳŘΧέ 



Ƨǳǎǘ ŦƻǊ ŦǳƴΧ



Thank you.


