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Digital & Social Media Strategy-First Approach
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Theoverall
communications
strategyshoulddrive
the integration of

digital and social media
INto your programsg

not the other way
around.
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Digital & Social Media

onditionmarketplace
Generateawareness
Rallyyour supporters

Listen/research/understand
potential issues

Addressthe skeptics
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5 Renewable ERGIRYaT Y features videos of do it yourself pro'ects aswell as the. lat%st
news on.solar; wind, geo thermal,-bio fue[§ and many-ether alternative energies.

WEDMESDAY, SEPTEMBER 9, 2009 Ads by Google
£ Smart Grid City Rocket Dog

Inspired Shoes That
Don't Blend In Join
The Community, Get
Inside Info
wnw.RocketDog.corn

The city of Boulder, Colorado in the USA has installed "Smart Grids”,
which allow you ta determine how much energy you are using, at
what times, and even where it's coming from.

virtual Directory for

virtualize all your
datasources to create
a single IdM
infrastructure!

ww. R adiantLogic.com

If U Can Blog U Can

Eamn by blogging and
writing articles online.
Start earning now!

HubPages.com

Best Blog Hosting
2009 Awards Blog

Hosting Super Fast
Server and Reliable
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SMART GRID CITY
CUTTING EDGE ENERGY SAVING

Unknown Zone
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ES THURSDAY, SEPTEMBER 10, 2008

@B RECOVERY.cov

HOME | ABOUT | BOARD | INVESTMENTS | DPTORTI:

Sian up for updates: | Ener Emai e v
NITIES | IMPACT | NEWS | FAQ | CONTACT US TraRen

Home » Agency Sites and Information > Agency Summary - Department of Encrgy.

AGENCY SUMMARY - DEPARTMENT OF ENERGY

Department of Energy

Agency Recovery Site
View Recovery Site

Agency Recovery Plan
View Agency Recovery Plan

Recent News

Wednesday. uly 23, 2009

DOE Announces Awards for up to §11 Million far New Solar
Energy Grid Integration Systems

Wednesday. July 25, 2003

Department of Enargy Announces Billions in Lending Authority
for Renewable Energy Projects and to Modernize the Gricl
Tuasday, July 28, 2003

80010 1000 New Jobs Coming o Piketon

Mare News »

Accountability and
Transparency

Link o Inspectors General pages: Findings,
Financial Status Reparts, Funding
Notification Reports, Recovery Plans,
Testimony, and Gevernment Accountabilicy
Office Findings

Financial Status

Available 10,028

Fraud, Waste and Abuse
aid O
Fa e I477 e Report misuse of Recovery funds ta

Inspectars General Hotlines and find
Whistleblower Information
Waakly Progress

18 State, Local, Tribal and
508 Territorial Information
cen Link to State Recovery Sites and Tribal
News to learn about recovery progress in
e vour area.
228 Agency Sites and Information
[ S S
o Track agency progress with Financial and
087 08-14 0s-21 os-28

Activity Reports and Funding Notifications
Reports, read the Agency Recovery Plans,
and visit Agency Recovery Sites

Available = paid out

Source: Agency Finsncial and Activity Repart

a - © % Blome

2 of 2005-03-02 Maps Click on map to
Financial and Activity Report ) see state-by-stare
[, -7 Recovery Act
Report Date: 2005-08-28 View Histary # spending and a
® mtemet
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Yl]ll [sarth hour || searcn Create Account or Sign In
Home Videos Channels Shows Subscriptions  History | Upload
Earth Hour 2009 12
r earthhour2009 P
Novernber 11,
[ | 2008
- (more info)
Offcial Earth Hour 2009 video. Earth Hour is on
March 28th, 2000 at &:30pm. More at
hitp:ffwww.arthhour. org Support Earth Hour by L
making your own video and adding it to our Earth
Hour Global gro.
EARTHHOUR 2008 BROUGHT TOGETHER
URL bt youtube.commatoh v=1CREIR]
35 COUNTRIES & OVER 370 CITIES Embed [<objectwidiva550" heighter34a0%> <parar B
¥ More From: earthhour2009
Edllll Hour 2009 | Hong Kong
views
Earth Hour 2009 | Official
Worldwide Roll Out
I o T =) 31,205 views
ok dedok 2,653 ratings 1,214,853 views \zlg'oifﬂ'“\ for Earth Hour
Favorte  # Share  * Playlists  ~ Flag
MySpace Facshook Twiter (ore share options) Earth Hour 2000 |Worldwide
oll Out
13550 views
P statistics & Data
¥ Video Responses (3 Sign into post a Video Response. Ii;:;:\?s'iu :l("::;gh Hour L
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Digital & Social Media Renewable Energy Industry Pulse Check

Use of Digital & Social Media
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Digital & Social Media Renewable Energy Industry Pulse Check

What percentage of your total public relations/marketing communications budget is
spent on digital'social media?

0% 1o 10%

10% to 20%

20% to 30%

30% to 40%

B0% to 70%

0% to 80%

90% to 100%

40% to 5% o

S0% 1o 60% —

80% 1o 90%

0% 20% 40% 60 % 20 %
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Digital & Social Media Renewable Energy Industry Pulse Check

Which digital and/or social media tools does your organization currently employ for public
relations and marketing communications?

E-mail markebing
Online advartising

5%

Facebook

Search engmne
optimizaton E%

Elogs

Twitter or other
micro-blogs 24.3%

Linkedin

Viral video (YouTube
or othervideo.

Onlina newarooms

Other

20 % 40%
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Digital & Social Media Renewable Energy Industry Pulse Check

Which digital and/or social media tools does your organization currently employ for public
relations and marketing communications?

E-mail markebng

Online advartising

Twitter or other
micro-blogs

Linkedin

Viral video (YouTube
or othervideo.

Onlina newarooms

Other

20 % 40% &0 % 20 %
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Widgets| Reaching Niche Audiences
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