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ING’s Environmental Statement

"We recognise that certain
natural resources are finite
and must therefore be
used responsibly’
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ING Group
Environmental Statement
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ING Group’s Actions

ING Netherlands switches to 100% green power

d-;

By: ING Group
Published Date: 01/17/2007

Since Jan. 1 of this year, ING has been purchasing “green”
power (electricity generated from renewable sources) for its
Dutch establishments. The new policy is a way to support
the ING Group Environmental Statement and will
significantly reduce CO?2 emissions.

ING.
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Global Support

As a global business leader — providing clean, emission-
free wind power to our U.S. operations will generate —

* Visibility for
supporting
environmentally-
preferable energy
sources.

« Recognition for
strong corporate
citizenship in
climate change
strategies.

(ING Group supportive of environmental efforts, as shown in 2005 Annual Report. See inset)

To offset emissions from business travel, the
Executive Board Initiated a compensation
programme. ING supports the planting and
rehabilitation of 200 hectares of degraded
tropical rainforest around the Danum Valley
Corservation Area In Sabah, Malaysia. This
will compensate emissions from our global
business travel activities. Combined with
efforts made to purchase green electricity,
this programme & expected to reduce andior
offset ING Group carbon emissions by 30%
from 2005 - 2008. For more Information about
this project pleasa refer to our website. ()

£ -
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ING’s 2009 REC Purchase

2009 Environmental Benefits

83,152 MWh of emission-free energy is equivalent to preventing the

release of 50,153 metric tons of CO2 into the atmosphere. This is
comparable to:

Not driving 115 million miles Planting 45,183 acres of trees per year

iar SM
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Invest in Green Energy
EPA Green Power Partnership

- 4 ») SEPA
3 & {(GREEN
B \POWER

YyPARTNER

Certificate of Partnership

presented to

ING North America
Insurance Corporation

By the U.S. Environmental Protection Agency's Green Power Partnership
in recognition of efforts to reduce the risk of climate change
through green power purchasing.

wfzjﬂ", =
Kathleen Hogan, Director
Climate Protection Partnerships Division, EPA

£ -
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National Accomplishments

o 2008 Green Power Awards —

« CT Clean Energy Communities Award,
March 2008

* CT Climate Change Leadership Award,
April 2008

» Scottsdale 2008 Clean Air Award,
September 2008

e EPA’s Green Power Purchaser Award,
October 2008

EPA’s Green Power Purchaser Award, October 2008

@ Lonnecticut
= Clean Energy Fung

. SEPA
E (GREEN
POWER

Y PARTNERSHIP®

CT Clean Energy Communities Award, March 2008
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Awareness

 External Awareness —

Green presentation at LOMA conference in
January 2008

E-greeting sent to outside press contacts
April 2008

Panel participation at the 2008 National
Conference on Volunteering and Service
on Greening Your Volunteer Program June
2008

Panel participation at Yale Environmental
Discussion October 2008

Sponsor of Green Habitat for Humanity
home in Des Moines.

Sponsor of ING Hartford Marathon, the
nations “greenest” marathon.

OGG focus on ING float at the Windsor
375 Parade.

Sponsor of Scottsdale Valley Metro Event.

Retirement - Insurance - Investments 9
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Awareness

Internal Awareness —

Completed survey to gauge employee perceptions on environmental care. Almost 6,000
employees in the US completed the survey.

* 89% (5,321) agree or strongly agree that they are concerned about environmental issues;

* 98% (5,868) are somewhat or very concerned about rising energy prices;

* 97.5% (5,833) are somewhat or very concerned about pollution;

* 97% (5,766) are somewhat or very concerned about waste disposal;

* 96% (5,753) are somewhat or very concerned about recycling;

* 84% (5,048) are somewhat or very concerned about climate change;

* 68% (4,046) agree or strongly agree that ING has company-wide environmental measures in place.

Lunch & Learns, Tree Plantings and Clean Up Days — most sites have volunteer and
educational events covering local waste and recycling programs, rideshare education
and “how-to’s” on subjects like composting and rain harvesting.

Park-It Program — pledge drives and education for employees to learn about alternative
transportation options like carpooling, Bike to Work Days, and public transit.

Farmers Markets - in the summer and fall, our Windsor office has farmers who bring
their locally grown flowers, fruits and vegetables for employees to purchase.

Earth Hour, Earth Week and World Environment Day — we take advantage of global
awareness events to provide employees with education on environmental care for both
home and work.

ING i
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Internal Communications
ING goes 100% wind powered!

“ING is a responsible corporate citizen
around the globe, and we are
committed to helping ensure

sustainable communities
where we conduct business and where
our employees live. Purchasing

energy credits for all of our U.S.
operations is just one of many
Initiatives that the company is

implementing to mitigate ING's
Impact on the environment.”

--Catherine Smith, CEO, U.S.

orange)?

gieen! Starting today,

you can breathe a little easier because
our offices are 100% wind powered.

Through our partner, Community Energy, we're buying 70 million kilowatt-hours (Kwh)
of clean, wind-generated electricity to power major sites for 10,000 U.S-hased employees.
What does all this mean? Inshor, a lotl It's equal to offsetting more than 43,270 metric tons
of carbon dioxide per year. Or, to put anotherway, it's the same as planting more than 38,981
acres oftrees or removing 9,057 cars from the road...every year we invest in wind energy!
(Learn more ahout how renewahle energy works.)

It's definitely a step in the right direction, butwe're just getting started.

MNext we'll be greening our operations even more through waste reduction and energy efficiency
initiatives, the addition of new recycled paper options for all offices and more robust recycling
programs. And, you'll be able to monitor progress in each office through a soon-to-launch
Exchange site.

Stay tuned for more green updates, including tools and resource s that will enable you to live a
greener, more eco-friendly lifestyle — atwork, at home, at play. Justthink...soon you'll he
composting to fertilize your organic garden (which gives you delicious food that you bring in
your canvas lunch bag).

But tomorrow, just try bringing your )
own coffee mug and skip the paper cup. ING m

.
ING

Refirement Services 1

Your future. Made easier.sV



Internal Communications

Announcement
green: ING %

Yiour fucana. Made aaner.

Development Plans and New Year's Resolutions Made E asler

Belng green is a big part of ING's development plan as a cormpany, and orange gees greenk a big
blg part cfthat G e your development plan a bitof exdra dazzle by Joiring ormnge goes gresn In

In 2008, Make b=ing green a Mew Year's resolution as well and you can get double the bang for your
your buck! The mnextmesting k January 24. And thanks to 8 Johnson, Chief Compliance Officer for
for Financlal Netework, we'll have PIZZA at the meeting! E-mall Lelgh 5 pencer,
spereen® ngadvl ors .com, for an Invitation to getiton your cakendar. Mestings are every fourth
Thursday, 5 oluions Central, noon to 1:00.

This NMerth's Emdronmental T ip-o-ramac

Buy organic produce the neet time youme at the market. All major chairs camy i, and
»  andyoull b2 able o rest easler knowdng that the food youre eating didm't get s prayed
 sprayedwith pok onous pes ticides (did 1treally all was h offf). Buying locally grosan
g foods cuts down on the carbon footprint of rars poting food across states of
or countries. Avokding processed or “tonvenlence” food B ancther easy and healthy way to ke gresner,
greensr, as processing and packaging Increas e the emvironmental footprint.

-\ Dipping your toe In:

Fad

" Diving In head first
Goto farmers " markes . Eventhing ata armers” market has to ke grown locally, so
50 It's fresh from the farm and seasonal. ¥oull taste the difference! There's ore In EI
oo« ElSegundo year round, righton Maln 5 treet, Thursdays from 3:00 pm to 7:00 prm. Yo
You can find athers on wewelocalhameest.ong, or Justask a relghbor—nearky every
community has one nearty.

Canronbalk
Buy a share In a Communtty Supported Agiouture (C5A) By making a finarcial
commitment toa farm, you become a % hareholder” and recelve weeakly or biweekly

—F  bhweekly baskets of farm-fres h produce. Try v ko alharvestorg to find ore with
" with drop-ofs Inyour area.

Educate employees through
newsletters, emails, surveys, all
employee meetings, and
intranet exposure

orange I‘?
green:

ING is 100% wind powered.

ING
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Internal Communications

ING Exchange | Orange Goes Green - Microsoft Internet Explorer provided by ING

File Edit ‘“iew Faworites Tools Help ?
@ Back ~ | 3 ® ’i r;j '/j Search "-?'n'_ Favorites @ 1—2v T - ﬂ .‘ﬁ
J L F e r/\{ &—- s
Address @http:,f,fexchange.americas.intranet,l’home.nsFIss?openagent&green V| =0 Links ** '@ -
Inzurance Americas | Insurance Europe | Insurance &siaPacific |wWholesale Banking | Retail Banking | ING Direct | Corporste | Link Indes
Uszing ING Exchange | Directories | Feedback | Stemap | Q882 | ING Links Find @ person Site search
Login Advanced search Advanced search
Home Abowt ING My HR. My Work Tools News & Messages
Ll
Orange e (S IMG Exchange = About IMG = Departments = Real Estate = Qrange Goes Green —
* Environmental Care Orange Goes Green
4+ Living Green at Work
=+ Living Green at Home . i .
Start spreading the news . Orange s going Green. Green Resources
=+ Green is Everywhere
o " why? Because we believe globally active companies like ING have an important role to play Do more
- reenlews . . . .
in being environmentally responsible. R e at K
[ ] ecyCcle at worl
Back to ING Real Estat:
¢ Packie = © 5 hat d - " = m EMERGY STAR Change
o, vwhat does going green really mea_n. . _ a Liaht pledas
Greening our operations means focusing on ways to reduce m Green at horne
our environmental impact through waste reduction and
ﬁ - N s Learn more
oran e energy efficiency initiatives, the addition of new recvcled
goes paper options for all offices, more robust recycling programs m NG Group
- and eco-friendly procurement practices. Environmental
g reen ] Staternent
Yes, the time has come to release the inner m GreenMews Issue #1
environmentalist in all of us (yes, even those of us who Qrange Goes Green
cruise around in a gas-guzzling SUW with the climate control m videno o |
cranked as high as it will go). Drange Soes Green ®
m on the Christie Show
How do you become involved?
Exzplore this site for information on our green initiatives (both company-wide and on a local
level) and upcoming special events. Lse the tools and resources provided to learn how you can live a greener, more eco-
friendlv lifestvle — whether at home. work or plav. YWe'll give vou tins on how to get involved in a wav that fits vour own b
@ & Trusted sites

iar SM
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Internal Communications

Friday, Janusary 4th 2008

# ) s .
¥ Recycling... Blog Style! 0170472008 02:14 M

Written By: Sarah Myers

To prove our Commitment to recycling .. we decided bo “recycle” last
week's post.,

Cataagory: Brand

As Dawn Murray commented, “If doubters took time to educate themselves
on what has been going on, what we're doing to oursehwes, for the past S0-
B0 years, I don't think they'd be doubters any more.” Lek's continue to
educats each other on things we can do to protect our environment, for the
next seven generations. — Sarah

Well, thie holidays are over. We came back from our vacation early this week, only to find
that the temperatures are the lewest they have been in bwo years! Welcome home!

As you probably have heard, Atlanta is in @ severs drought. My family has made lifestyle
changes to help conserve water, and with the gas prices such as they are, we are doing
gimilar steps toward gas conservation as well, We aren't all the way there, but we are
definitely becoming more “green.”

Going green is a hot wpic right now, especially around ING. An ING LifeDesign employes,
Tina Schwarz, suggested we discuss “Orange Goes Green™ on Rough Drafts this week,

supplying this excellent quote:

“In our ewery deliberation, we must consider the impact of our decisions on
the next seven generations” — Great Law of the [roguais Confegaracy

Wow, Seven generations? What an inberesting way to look a2t things. Since ING's business
purpose is to help people plan their financials for generations to come, it makes sense that
we would also consider the impact our work has an Earth over the same tme period.

orange
JOCS

-

Late lzst year, ING launched its gresn initiative in the U5, On ING Exchange, you can find
the Orange Goes Green site, Have you checked this out? In a nutshell, at ING, “going green”

means:

2. comment posted by Amy Yick

Location: El Segqundo, T4
Bursiness Dy Delligenoe:
unit:

01/704,/2008 11:04:19 AM

My husband and I just bowght & compost bin where we throw in fruitfveggie peelings, tea
bags, crushed egg shells, leaves, branches, eto, It eventually will turm into compost that my
parents and grandparents can use to grow their garden. Mo longer will they have bo purchase
smelly fertilizer and the soil will be healthy and balanced. It also lessans our trash that
wolldve eventually ended up at the landfill. Its great for the enviranmeant!

I learmned about making your own compost from Sara Snow who is on Fib TV (Discovery
Health). She gives really great ideas on how to go gresn!

1. comment posted by Russell Rice

Location: Atlanta
Buesiness Carp pps
unit:

D1 /042008 09:36:47 &AM|
I've startad a few things to head towards green. and, Il have to admit all my graen

camgaigning has been prior bo even working at ING, much less ING going Green. Yes my
"greenifying” helped the enmvironment, but it also SAVED MONEY!

32. comment posted by DeDe Willlams

Location: Denver
Business Legal
it

D1/16/2Z008 10:24:10 AM

Orange Goes Green is coming to Denver. We held our first mesting yesterday and we have
gt up commitbees, We want to send our information over our Denver sibe about Reduce,
Recycle and Reuse. We also have a great recycling plan in place at the Denwver site and are
really planning on promoting it with our employess, More will be posted about Denver Goes
Green in the fubure.

ING
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External Communications

CTCIeanEn_e_rgy [/ ‘7 In association with
Communities //SmartPower
-

® -."\._ .
A

| % [} Clean Energy Community ,
: [] SmartPower 20% by 2010 (omnTumty == o WAKE R DiFEnEnce I -
oo @ [] Not yet a Clean Energy Community =X oo 8 e @) . -

I Notyet a SmartPower 20% by 2010 Community
[] Municipal Utilities/Not yet eligible

ING
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External Communications
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External Communications

Environment

Orange Goes Green

In the US, environmertal awaren=ss has grown by leaps
ard bo.mds in recerrt y=ars, and ING is part of the new

Climate change is no longer just an
environmental issue. It has become an
economic, political and -::ie'-,-eIt::-;::-n'u?r'ut
issue, affecting public health, food
sUp ;I .md ECoNoMIC growv vth in rnany
par world. ING is reducing
the -::arl::--:::rw |:J|:::-;x:|-::ie emissions from its
own operations, and w

to incorporate the latest insights on
cimate change into our business
from product developrment to risk
management. Reducing our direct
CO, footprint and understanding our
indirect impact will continue to be

a top priority in the years ahead.

In 1925, IMG iszued its first erwvironmental report. In that
repart, we published data about cur electricity, gas and water
coreurmption, ard we explained our efforts to minimiss the
regative ervircnmental impact from our cperations. We ako

described ING's finarcing of rerewable energy projects; anather
way we contribute to & gresrer envircrment.

Direct impact

In 20005, MG izsued its first Enving
reflzcted aur shift in focus from
pollution to mitigating T2y risks
climate change. The ING Ersiron
farmed the basis for cur dimate
of this prearamme & to marage
emissians fram cur operations an
through the refarestation of deg
of certified credits fram rerewal:]
have paid off. In 2007, ING bsca
institution to become 100% carb

Indirect impact

". When ING buit its new headquarters in Windscr,
Cennenm.n in 2007, energy efficency was top of mind
dunng the design phase.

Bt ING iz not taking a piecerneal appeoach to environmertal
stewardship. All of ING's energy use in the LE now comes from
wind power, 3 measure imtroduced in 2007, And, it wasn't lorg
bedoes the US Environmental Protection Agency (EPA) took
rotice. In 2008, ING won the EPA's Green Power Leadership
Award. ING waz one cf crly nine companies in the country

to recewve this prestigious honour.

The push for a graener compary & net just coming from senior
l=aders and the procuremenit department. Employsss at all
levels of the crganisation have jcined the fight for a graener
erwircomert. In 2007, a grassrocts effoet was startad by a sinde
employee at the B Segundo, Calfornia site. “There's so much
waste i an office,” says initiator Leigh Spancer, a graphic
deggner. "A company is a bunch of people who spend a ot

of time together, so | started to think sbout what we coud

do, hers, in this office.”

ING believes it has a broader rale to play in combating cimate

change than just managing the carbon dicxide emissicns from
itz cwen aperatiors. We want to go a step further by seskirg ways
to further incorporate dimate charaes into cur busiress activities.

As a financial iretitution, we can help cur dients understard and
manage potential financial impacts from dimate charae. For this
reazan, we develop finarmcial preducts and services that support
our custamers in reducing their covn carbon foatprint. Examples
are offering green erergy fram pre-selected energy suppliers =

part of cur mortgage knding s well = carbon-neutral car leasing.

Furthermare, through the wark of mary spedialised departments
ard busiress units at ING, we aim to builkd a repository of
krwvledge and devebop new approachss to discloss the patential
finareial impacts of dimate charas in our firancing ard
investment activities. Within the framework of the Equator
Frirciples, for example, we are szarching for ways to incorporate
carbon-related issues into our finandrg activities and to cakculate
the carbon dicxide emizsiors of our customers. Thess efforts are

imomsinn cur understanding of cadan.rslated ks snd

Corporate
Responsibility
Report 2008

ING
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The Rest of the Story

* Increase Energy Efficiency —

* In 2008, we reduced our energy use at major offices by 11%, or 6,554,665 kWh.

« First half of 2009, we've made further reductions, another 6.6%, or 1,736,173 kWh.
 Use Less Resources —

Paper Use Reduction Efforts Successful

* First half of 2009 paper purchasing trends reduced by 24% from 2008 first half. The
reduction is equal to 56 tons of paper, or 11,230,500 sheets.

* First half of 2009 paper purchasing trends reduced by 34% from 2007 first half.
 Reduce Waste —
* In 2008 we reduced our landfill waste by 24% or 297 tons.

* Implemented ‘Bring Your Own Mug’ (BYOM) across U.S. Disposable cups no longer
provided, saving millions of cups from the landfill.

* Recycle -
* In 2008 we recycled 61% or 1,385 tons, or our total generated waste.
 Reuse -

» 8,000 Shoes were collected for the Soles4Souls program and Nike Re-Use-A-Shoe
sneaker recycling program
ING 4
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