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Enabling Successful
Messaging and Marketing

1. Provide transparency to help develop trust in an unfamiliar 
product

2. Create and test innovative messaging that resonates with 
multiple customer demographics

3. Incorporate feedback from multiple sources to continually 
enhance the effectiveness and credibility of the program

4. Work with the utility’s core business processes to deploy 
enrollment mechanisms that enhance program enrollments 
and minimize risk to the utility.



Transparency:
Program Design

• Messaging to customers revolves around the principle 
that RECs are a valuable and pragmatic mechanism for 
advancing the production of renewable energy.

• All marketing materials meet or exceed Green-e Energy 
disclosure requirements 



Transparency:
Print and Web



Innovative Messaging:
Not Your Typical Environmental Message



Innovative Messaging:
Cross-Promotion With Other Programs



Innovative Messaging:
Partnerships



Innovative Messaging:
Everyday Life

Choosing Green Power is another 

trusted, credible action people 

can take in their everyday life, 

similar to recycling, buying CFLs, 

and shopping locally, to live more 

sustainably.



Incorporating Feedback:
Program Structure



Incorporating Feedback:
Welcome Letters

Your participation means:
• You are supporting renewable energy 

to help reduce dependence on fossil fuels.

• You have chosen to support renewable 
energy that is equivalent to the carbon 
dioxide emissions reduction of taking 1.5 
cars off the road for a year.

•  For just a little more on your bill each 
month you stimulate renewable energy 
development & the creation of green jobs.

• A portion of your Dominion Green Power 
purchase supports renewable energy 
outreach and education in your 
community. 



Incorporating Feedback:
Call Center Challenge



The Ultimate Challenge:
Enable the Utility’s Core Business Processes



Program Success

Actual enrollment

Target enrollment

Dominion Green Power program growth
(January 2009 - October 2010)




