
Community Based 

Programs

Takin’ it to the Streets:

Strategies for Running Green 

Power City Challenges

10/21/2010

Joanna Colby



Oregon Program

• A collaborative approach between Green Mountain Energy 

Company and Portland General Electric provides integrated 

“Multi-Touch” marketing

• Sales/Marketing channels include Direct Sales at Events & 

Storefronts, Courtesy Knock, Bill Inserts, Bangtails, Web & 

Phone

• Cooperative marketing opportunities with business renewable 

customers proving successful.



Fostering Green Power 

Communites

Tactics to tie in businesses and 

residents

• Coupon books: Sent out to thank all 

renewable customers

• Direct sales packet for businesses

• Tool Kit CD for businesses to publicize their 

support to their customers

• www.GreenPowerOregon.com

Focus on City Challenge for residential market and PR 

opportunities for business market

• Ad in local papers for businesses buying green power

• Business approach begins 1 to 2 months early to maximize exposure



City Challenge Timeline

1. Preliminary meeting between utility and city to determine goals and outline 

timeline

• Community makes green power purchase for city facilities

• Paperwork filled out for green power community (GPC)

2. Press materials developed

• News release announcing challenge and mayoral proclamation

• City Council meeting to pass/announce proclamation

3. Implementation

• Chamber of Commerce, KCMs, Gov’t Affairs all engaged

• Residential outreach team in field with laminated announcements

4. Notify Environmental Protection Agency

5. Provide regular updates internally, mid-way to media

6. Develop media materials for final announcement

(continued)



City Challenge Timeline

7. Confirm with EPA

• Contact EPA about official event and that we need an EPA rep to attend celebratory event

• Ask EPA to review all media materials and provide quote for final release

8.   City Council meeting to celebrate reaching goals

• Invite media 

• Line up utility VIP

• Announce challenge results and that city has become an EPA Green Power Partner

9.   Community celebration event!

10. Lessons learned follow up meeting (utility and marketer)

11. Follow up on commitments made to city 

• Ensure that any agreements made with the city surrounding the challenge are completed



Salem Green Power Challenge

In 2006 the City of Salem, OR  hosted PGE’s 1
st

EPA Green Power Challenge

Five month challenge June - November 2006

• City proclaimed June Energy Independence Month

• Goal of +500 customers

Marketing Opportunities

– Public Relations

– Direct mail to Salem

– Increased Courtesy Knock in untapped market

– New angle for business customers



Beaverton Green Power Challenge

In 2007, the City of Beaverton 

became PGE’s first  100% 

Green Power Community 

signing up all of their buildings 

for Renewable Power.

The community-wide challenge, 

announced in June, resulted in 590 sign-

ups for renewable energy from PGE.

PROCLAMATION 

 

WHEREAS, City Council of Beaverton has been a supporter of a sustainable 

environment, the protection of trees and the maintenance of clean air, water and land; and 

 

WHEREAS, U.S. Department of Energy has established a “Green Power Partner” that 

recognizes and encourages the use of renewable energy as a means to bring about a 

prosperous future where energy is clean, abundant, reliable and affordable; and 

 

WHEREAS, residents and small business owners in the City of Beaverton have the 

ability to make a difference to the quality of the environment by selecting “green power” 

options that reduce air pollution, protect natural resources, reduce emissions of 

greenhouse gases; and 

 

WHEREAS, Portland General Electric (PGE) has one of the fastest growing green power 

programs in the nation, using renewable power generated by wind farms, geothermal 

plants and biomass; and 

 

WHEREAS, the City of Beaverton seeks to increase the participation level of renewable 

green power by 250 new enrollees from June 18 to September 15, 2007, in time for the 

City’s 50
th

 Anniversary Celebration. 

 

NOW THEREFORE, I, Rob Drake, Mayor of the City of Beaverton, hereby proclaim the 

period of June 18
th 

to September 15
th 

as the Beaverton Green Power Challenge and urge 

Beaverton citizens and businesses to sign up for green power to contribute to a 

sustainable future for Oregon, and to engage in other activities that encourage the use of 

renewable energy to bring about a prosperous future for Oregon, with clean, abundant, 

reliable energy... 

 

 

DATED this 18
th

 day of June, 2007 

 

 

      Rob Drake 

      Mayor 



Gresham Green Power Challenge



Lake Oswego Green Power 

Challenge

Working with the City’s Sustainable Advisory Board, on 8/1/09 the Mayor 

announced the city’s goal to generate 300 new renewable sign ups by 9/30/09 

The challenge resulted in 336 residential and 20 commercial enrollments, 

increasing Lake Oswego’s green power participation rate to > 12 percent and 

increased the city’s consumption of renewable power to 35 million kWh 

per year



Hillsboro Green Power Challenge

In March of 2010, the City of Hillsboro 

announced its goal to increase renewable 

power  participation by encouraging 300 

new residents and business during a 3 

month challenge starting in April. First 

email outreach used!



Portland Green Power Challenge

Since Portland City limits 

span two separate utility 

territories, the Portland 

Challenge provided a 

unique opportunity for two 

IOUs to join forces over a 

common goal– the highest 

GPC goal to date in 

Oregon!

Began in August 2010 with combined 

goal of 1000 new sign ups.

• Initial announcement in press 

releases and local ads

• Grassroots face-to-face 

engagement is primary outreach 

channel for challenges



Portland Green Power Challenge

Portland exceeded 

expectations with 

3,130 
new sign-ups!

Portland General Electric

• Courtesy Knock – 575

• Storefront/Events – 528  

• Small Business – 58

• Other Channels – 1,136

Pacific Power

• Pacific Power – 833 (1.2% 

of all Portland accounts)



Recognition!



Oregon Green Power Communities



Oregon Green Power Communities

Community  

Annual Green 

Power Usage 

(kWh)  

GP % of Total 

Electricity 

Use*  

Providers (listed in 

descending order by kWh 

supplied to Community)

2. Gresham, OR Community 125,843,124 12% Portland General Electric

3. Corvallis, OR Community 100,297,648 15%

Bonneville Environmental 

Foundation°, Pacific 

Power°, Consumers Power

5. Beaverton, OR Community 71,092,950 5% Portland General Electric

6. Salem, OR Community 63,769,464 4% Portland General Electric

8. Bend, OR Community 47,641,135 6% Pacific Power°

9. Hillsboro, OR Community 43,976,490 2% Portland General Electric

10. Lake Oswego, OR Community 34,915,000 9% Portland General Electric

16. Hood River, OR Community 8,409,348 6% Pacific Power°

17. Lincoln City, OR Community 5,933,530 5% Pacific Power°

18. Pendleton, OR Community 4,778,332 2% Pacific Power°

19. Jacksonville, OR Community 4,354,660 7% Pacific Power°

23. Cottage Grove, OR Community 2,587,077 4%
Pacific Power°, Emerald 

People's Utility District

25. Cannon Beach, OR Community 1,692,126 6% Pacific Power°

26. Philomath, OR Community 1,610,684 5% Pacific Power°



We Have the 
Power to Make a 

Difference
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