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• Established in 1997

• Certification of three RE product types:

–Renewable Energy Certificates (RECs)

–Utility green pricing programs

–Competitive Electricity products

• Covers all 50 states and Canada

Green-e Energy: Renewable Energy Certification



•Independent Governance Board 

–Natural Resources Defense Council

–Union of Concerned Scientists

–National Renewable Energy Laboratory

–Several other environmental and industry leaders

•Standards and policies developed through open stakeholder 
consultations

•Associate Member of the International Social and 
Environmental Accreditation and Labeling (ISEAL) Alliance

Governance
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How Renewable Energy is Defined

Wind Small Hyrdo

Solar Geothermal

Biomass Wave/Tidal



How Renewable Energy is Defined

Nuclear Power

Large Hydro

Clean Carbon



Who Buys Renewable Energy?

Purchasers of renewable electricity in the United States

Who Buys Renewable Energy?

Compliance

Utility companies

Voluntary

Fortune 500 companies

US EPA and Air Force 

Individuals

Power market traders





Top 20 U.S. Green Power Purchasers

1. Intel Corporation

2. Kohl’s Department Stores

3. Whole Foods Market

4. City of Houston, TX

5. Dell Inc.

6. Johnson & Johnson

7. Cisco Systems, Inc.

8. Commonwealth of Pennsylvania

9. U.S. Air Force

10. City of Dallas, TX

11. HSBC North America 

12. Wal-Mart Stores - CA and TX Facilities

13. U.S. Environmental Protection Agency

14. District of Columbia

15. TD Bank, N.A.

16. Starbucks

17. BNY Mellon

18. City of Chicago, IL

19. Becton Dickinson (BD)

20. University of Pennsylvania



Voluntary Purchases Make a Difference



How to Buy Renewable Energy: 
Initial Steps



How to Buy Renewable Energy: 
Product Options

Renewable Electricity Products

Renewable Energy Certificates

On-site generation



How to Buy Renewable Energy: 
Choosing Product Options



Renewable Energy: REC + electricity



Renewable Energy: REC + electricity

Renewable Energy Certificates are renewable energy. RECs are tracked, 
traded, sold, and retired. You buy a REC, you’re buying renewable energy.



Why Buy Renewable Energy?

Reduced Emissions

Lower or Stable Operating Costs 

Stronger Stakeholder Relationships



Electricity = 34%
of total U.S. greenhouse 

gas emissions

Source: U.S. Environmental Protection Agency (EPA), 

Inventory of U.S. Greenhouse Gas Emissions and Sinks: 1990-2007, 2009.

Reduced Emissions



Electricity Emissions Profile 



Business Value of Renewable Energy Products

RECs or Floating     

Green power 

premium

Capped 

Premium

Tariff with 

Surcharge 

Avoidance

Full Value 

Green 

Product

Meet CO2,

Green goals

Partnership 

with utility

Avoid fossil 

fuel volatility

Financial 

hedge 

benefits

$  37,531

+ 6%

$ (116,598)

(12.0%)

$  (28,402)

(12.4%)

Net Cost/Benefit

Returns

$ 665,809$ 852,404$ 200,876ñBrown Powerò Pricing

$ 628,278$ 969,002$ 229,279Actual Spend



Direct Business Benefits

Upstream Suppliers

Downstream Customers



Wal-Mart Sustainability Index



Opening Doors

Great River Organic

Buywell Coffee



Prominent National Products



50% want companies to be more environmentally friendly

54% prefer to buy from environmentally friendly companies

55% want companies to use renewable energy

80% care about the use of renewable energy

Consumers want companies to be greener

Green Marketing Basics



Tell your story.



Communicating Your Purchase

Å Communication Materials

Å On Point-of-Sale Materials

Å Promotional Materials

Å Company Website



Websites



Products



Branding



Importance of a 3rd Party Certification



Green-e Historic Growth



THANK YOU 
AND

READ THE GUIDE TO 
PURCHASING 

GREEN POWER
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