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Puget Sound Energy - Overview 

PSE Headquarters - Bellevue, Washington 
 

Service Area - 6,000+ square miles in 11 Counties 
 

Electric - Customers 1.05 million 
 

Natural gas -  Customers 725,000  
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Puget Sound Energy’s Green Power Program 
 Program launched in January, 2002 

 Green Power sold at a premium of 1.25 cents per kWh or $2.00 
blocks. 

 We currently have nearly 32,000 participants, representing over 
314,000 MWh sold in 2010. 

 Goal – Achieve 5% participation by February, 2014 
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The Quest for New Customers  
 

 

 Electron Hydro Facility 
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Searching for Sign-Ups through Incentives… 
 Coffee 
 Chocolate 
 Water Bottles 
 Coffee Mugs 
 Pizza Cards 
 Canvas Bags 
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Time to Think BIG… 
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Figuring out the Details 
 Grand Prize – installed photovoltaic system valued at $9-10K 

 
 Contracted with Promotions.com to manage fulfillment. 

 
 Sweepstakes Campaign ran from July 9th – October 31st. 

 
 Subject to Federal, State and local gaming laws. 

 
 New Customers and existing customers who upgraded to 100% were 

automatically Entered to win. 
 

 Option to mail-in entry without enrollment. (See bullet 3.) 
 

 Open to legal residents who are Puget Sound Energy electric account 
holders, homeowners as of 7/9/11, and 18 years and older 
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Sweepstakes Promotion - Goal 
 Encourage new enrollments 

 
 Bill Inserts 
 Direct Mail 
 Events 
 Website 
 Call Center 
 Facebook 
 Customer Service Offices 
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Sweepstakes Promotion - Goal 
 Engage & reward existing participants 
 Refresh marketing messages 
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Sweepstakes Promotion - Goal 
 Connect with social media followers 
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Results 
 2929 total enrollments can be 

attributed to something that directly 
mentions the Sweepstakes (as of 
10/22/11). 
 

 We received 99 mail-in entries, and 
45 are existing Green Power 
customers. 
 

 Cost is comparable with other 
incentives in terms of price per 
acquisition. 
 

 Winner’s name drawn on November 
11, 2011. 
 

 Now the fun begins. 
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Thank you! 
 

Heather Mulligan 
Market Manager – Green Power 

425.456.2916 
Heather.Mulligan@pse.com 
www.pse.com/greenpower 
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